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point of going to another one. We
knew we’d be spending a day at
the Polynesian Cultural Center,
where the luau is renowned, so
when in Oahu . . . 

The cultural center puts on a
spectacular 90-minute outdoors
show, which is just fine when the
temperature stays at a near-per-
fect 80 degrees like it did for
pretty much our whole trip.
There were fireworks, hundreds
of dancers and songs from
Hawaii and the South Pacific.
The entertainment was as good
as the food, which included an
entire roasted pig.

Luau or not, the cultural cen-
ter itself was well worth the
hour’s drive from Waikiki.
Founded in 1963 by Mormons,
the center is full of interesting in-
formation about not only Hawaii
but other South Pacific cultures,
such as Samoa, Maori New
Zealand (Aotearoa), Fiji, Tahiti,
the Marquesas and Tonga. Pop
culture fans should take note
that some scenes from Elvis’
“Paradise, Hawaiian Style” were
filmed here. Ticket prices range
from $47 to $215 depending on
which package you choose; we
opted for the Ali’i Luau package
($83 for adults; $59 for children
under 12), which included the
luau, a tram tour, an IMAX
movie and preferred seating at
the outdoor show. 

Our next must-see was Pearl
Harbor and the USS Arizona
Memorial — two of Hawaii’s top
tourist destinations. We’d been
told to get there early in the
morning to dodge the long lines.
We didn’t heed that warning, but
the rain that day kept the tourist
numbers manageable. It was in-
credibly moving to stand over
the grave where more than 1,000
men lost their lives. Just as mov-
ing were the museum’s archived
letters written by sailors to their
loved ones. (Note: purses, back-
packs, diaper bags, etc. aren’t al-
lowed on the premises and there
are no lockers to store them. So
leave them locked in your trunk
or at your hotel and carry along a
credit card with some cash.)

Happy Days, indeed!
The natives might like to eat

Spam, but my family of foodies
did not. So we headed off to the
Waialae Avenue strip, where you
can find an amazing diversity of
cuisines less than 10 minutes by
car from Waikiki. We couldn’t get
enough of the spicy chicken feet,
succulent steamed buns and jel-
lyfish with hot sauce at our fa-
vorite lunch spot, Happy Days
Restaurant (3553 Waialae Ave.,
808-738-8666). 

We didn’t even have to get in
the car to find one of the city’s
most authentic Korean restau-
rants, located just a few steps
from where we were staying. Mi
Ka Won is in the Miramar Hotel
(2345 Kuhio Ave., 808-924-3277),
but it’s not your typical hotel
restaurant. The small eatery felt
a bit like a dive, with graffiti
scrawled on the walls by previ-
ous visitors. Full of locals and
tourists from Japan, Europe, Ko-
rea and the U.S., Mi Ka Won
dished up kimchee (fermented

cabbage) hot enough to clear my
sinuses, and the kalbi (barbecued
short ribs) were tender and fra-
grant. 

If you’re stuck looking for a
place to eat on your way to or
from Honolulu International Air-
port, keep in mind that the far-
ther you get from Waikiki, the
farther you get from dining op-
tions. With growling stomachs,
we managed to track down Aloha
Sushi (970 Ahua St., Honolulu,
808-833-7775), tucked away in an
industrial area right by the air-
port. The udon noodle soup
wasn’t just cheap — it was deli-
cious.

No joking about conservation
We were lucky enough to be

able to walk to Oahu’s famed
Waikiki Beach, which was just
around the corner from our ho-
tel. But to go snorkeling at
Hanauma Bay — a nature pre-
serve and marine life conserva-
tion district — we got into our
rental car and enjoyed the scenic
10-mile drive. 

Hawaiians take their wildlife
protection seriously. Before you
can even get in the water at
Hanauma Bay, you have to watch
a short video reminding you to
respect the area and not disturb
the coral or the fish. 

One thing the video didn’t pre-
pare me for was how thrilling it
would be to catch sight of a hu-
muhumunukunukuapuaa (you
heard me!), a brightly striped

triggerfish. Humuhu-
munukunukuapuaa means pig-
nosed in Hawaiian, and the fish
does have a bit of a snout. 

On our last full day, my brother
treated us to another
unashamedly tourist activity: a
whale-watching cruise. We went
with the Star of Honolulu but
there is no shortage of similar
options. We felt lucky to spot sev-
eral whales — some swimming
with their calves. 

One of my friends had warned
me that when she went whale
watching in Hawaii, tourists
stampeded over one another to
snap photos. Of course, that was
in Maui. 

Jae-Ha Kim is a locally based
free-lance writer.
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IF YOU GO

GETTING THERE: United and American both have non-stop flights to
Honolulu International Airport on Oahu. The flight is about nine hours
from Chicago. 

WHEN TO GO: Hawaii is a year-round destination. The weather tends to
be drier and warmer from April to November, with weather ranging from
75 to 88 degrees Fahrenheit. Between December and March, the tempera-
ture is a tad cooler at 68 to 80 degrees. A sudden — and usually brief —
shower is always a possibility.

TIPS: Rent a car. Though many good shops and restaurants were
within walking distance of our hotel, it was convenient to have a car to
get to Pearl Harbor, Diamond Head and the Polynesian Cultural Center. As
always, check with your auto insurance and credit card company about
the rental car coverage you have. We rented a car for a week from Alamo
and paid about $260 after adding on insurance that we later found out
we didn’t need. 

HOTELS: Check out www.oahuhotels.org for a list of hotels and resorts
on the island.

MORE INFO: www.gohawaii.com

BY HOLLY RAMER

FRANCONIA NOTCH, N.H.
— The majestic Old Man of the
Mountain kept watch over New
Hampshire for thousands of
years. Richard and Carolynn
Hansen missed it by five months.

The couple from Ukiah, Calif.,
had wanted to see New England’s
fall foliage for years, so in early
2003, they booked their flight and
plotted their itinerary. High on
their list of destinations was the
Old Man of the Mountain — a
massive, naturally formed granite
profile that had been attracting
tourists to Franconia Notch since
the early 1800s and had become
integral to the state’s identity.

And they weren’t deterred
when the 40-foot-high ledges
crumbled 1,200 feet to the ground
just months before their arrival.

“It was a given that you have to
go there. It’s like a pilgrimage,”
said Richard Hansen, 54, the mar-
keting director for an Internet
service provider. “So in spite of
the fact that Mother Nature had
taken its toll on it, we still made
the trek over there to make sure
we saw it, or at least get an idea
and perception of where it was.”

The Old Man crumbled on
May 3, 2003, and five years later,
it’s tough to get a clear picture of
how the collapse has affected
tourism in the White Mountains
or to predict whether a planned
memorial for the site will con-
tinue to lure visitors. But the few
statistics available, coupled with
anecdotal evidence, suggest that

unlike the Hansens, some
tourists are staying away.

Sales at an ice cream shop
near the Old Man site dropped
68 percent between the summers
of 2002 and 2006, according to
statistics from the state Depart-
ment of Resources and Economic
Development. The number of
riders on the Cannon Mountain
Aerial Tramway decreased 25
percent, and visitors to the
Flume, a natural granite gorge
featuring waterfalls, glacial boul-
ders and historic covered
bridges, fell 23 percent.

Mark Okrant, director of the
Institute for New Hampshire
Studies at Plymouth State Uni-
versity, notes that all those num-
bers already were declining be-
fore the Old Man fell and that
other factors — mainly weather
— could account for the fluctua-
tions. But he does believe
tourism has suffered.

“Anecdotally, we are hearing
that business has not been good
since the Old Man fell in the com-
munities immediately north of
the notch. And frankly, while I
was skeptical about the impact
right after it happened, I am no

longer skeptical,” said Okrant,
whose institute researches state
tourism trends. “I do believe that
the Old Man’s falling has had a
negative impact on the visitor
traffic north of Franconia Notch.”

Dick Hamilton, who retired in
2005 after decades spent promot-
ing the White Mountains as a
tourist destination, said even be-
fore the Old Man’s fall, he noticed
a reduced interest in the Old Man
and the state’s other natural at-
tractions. “Tourists are more into
active tourism rather than passive
tourism. They aren’t necessarily
content to just drive through
something and look at things.”

Hamilton is on the board of di-
rectors of the Old Man of the
Mountain Legacy Fund, which is
raising money to build a memo-
rial. Construction hasn’t begun
yet, but the design calls for five
granite stones — including the
largest ever quarried in North
America — to be placed in such a
way that when they are viewed
from a raised platform, they
merge into one form evoking the
outline of the rock profile.

In addition to the stone mono-
liths, a gateway consisting of
stones held in place by cables
and turnbuckles will be con-
structed to honor the Old Man’s
caretakers, who used such equip-
ment to secure its uppermost
rocks for decades.

The third element of the me-
morial will be a new park at the
water’s edge featuring steel can-
non-like “profilers” that will al-
low viewers to line up the sculp-

tures’ irregular edges and “see”
the outline of the Old Man on the
cliff where it once appeared.

“What we’re trying to do there
is to make it into an activity-ori-
ented facility rather than just a
thing on the mountain,” said
Hamilton.

Jayne O’Connor, who suc-
ceeded Hamilton as president of
White Mountain Attractions, is
optimistic that the memorial will
attract new visitors to the region,
and the 16 attractions her com-
pany promotes. She said those
attractions, which include
Santa’s Village, Lost River Gorge
and the Polar Caves, had their
best season in 15 years in 2007.

“As far as the Old Man goes,
we now sort of have our own
Mayflower, or one of those at-
tractions that are long gone but
are remembered and people still
visit the sites,” she said.

In the tourism industry, the ef-
fort to hang onto to an attraction
after its physical loss is known as
“attraction residuality,” explains
David Weaver of the University of
South Carolina’s School of Hotel,
Restaurant and Tourism Man-
agement. In 2005, he and a col-
league featured the Old Man of
the Mountain in a research paper
highlighting the need for tourist
attractions to plan for disasters.

He noted that “there was a
100-year history of trying to
shore that thing up,” he said of
the Old Man. “We know there
was gravity at work there and
weathering, and so it really was
just a matter of time.”              AP

Massive cables that once held the profile
of the Old Man of the Mountain in place
are seen at the top of Cannon Cliffs in
Franconia, N.H. INSET: A file photo from
the �90s shows crew members working
on the Old Man.  |  JIM COLE~AP
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IF YOU GO
FRANCONIA NOTCH STATE PARK:
www.nhstateparks.org/state-parks

OLD MAN OF THE MOUNTAIN
LEGACY FUND: www.oldmanofthe
mountainlegacyfund.org


